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Kondraschov I.B. 
METHODS AND INSTRUMENTS OF MANAGEMENT OF COMPETITIVENESS OF REGION 
Actualization of solving a huge strategic problem  the viability of a regional economy  requires the devel-
opment of existing approaches to management of its competitiveness and the improvement of such manage-
ment in compliance with this importanat feature. The tasks and challenges of management of competitive 
position of a region, and particularly its assessment on the example of Belgorod region, have been specified 

assets and territorial marketing apparatus has also been suggested.  
Key words: region, viability of a regional economy  competitiveness of region, placemarketing, monitoring. 
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