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Khoroshun N.A., Shamaeva O.P., Doroshev A.B. 
COMPETITIVE INTELLIGENCE VIA YANDEX.DIRECT 

At present volumes of traffic Yandex.direct is the second largest contextual advertising systems, however, 
for some properties it is inferior to google adwords. To improve the quality and quantity pricekamagra traffic 
using correct settings for Yandex.direct. Help to configure it correctly can competitive intelligence. In the 
course of competitive intelligence, you can identify the types of competitors and building on this to form their 
advertising and search queries. How effectively do distributed your advertising budget largely depends on 
proper set up Yandex.direct. Depending on the topics offered products and services Yandex establishes the 
relevance index on the basis of which a price request. In the future, the introduction and development of com-
petitive intelligence via Yandex.direct leads to the increase of the company's profits by improving the quality 
and uniqueness of contextual advertising, but also saves financial and time resources.  

Keywords: Yandex.direct, semantics, search query, contextual advertising, competitive intelligence, con-
struction organization. 
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