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Kolpina L.V., Reutov N.N., Shapovalov S.M. 
SOCIAL CAPITAL OF ORGANIZATION AS AN OBJECT OF SOCIAL MANAGEMENT 
The urgency of the research of social capital is defined by necessity of increasing the efficiency of adminis-
trative decisions in the field of work and management in modern Russian organizations under the conditions 
of widespread transformation of social and economic relations. 
The management of innovative social capital is considered as the process of conscious targeted impact of 
some concrete agents (i.e. managers, creative leaders, various communities) on formation and development 
of social and economic interactions of the creative type. The management of social capital is primarily the 
manufacture and the use of knowledge how to create and update the required social and economic interac-
tions. 
Social capital of the innovative type is objectified in highly effective social assets, such as business and crea-
tive reputation of organization and personnel, image and trade mark of a product, high social responsibility 
and others. 
Key words: social capital, social relations, social trust. 
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