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Shchetinina E. D., Ovcharova N. In. 
THE INNOVATIVE POTENTIAL OF THE PRODUCT AS AN ELEMENT  
OF COMMERCIALIZATION OF INNOVATIONS 
This article examines approaches to the management of commercialization of innovation. On the basis of 
their analysis and systematization is proposed to use for this purpose the concept of innovative potential of 
the product. Reveals the essence and content of main stages of analysis, formation, development and realiza-
tion of innovative potential of the product in relation to the potential of the company-manufacturer. 
Key words: innovation; innovation potential of the firm and product; the analysis of innovative potential; 
evaluation of innovation; indicators of potential innovation, commercialization of innovation. 
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