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Gukova E.A. 
THE STRATEGY OF DEVELOPING AND IMPLEMENTING THE CONCEPT OF A NEW PROD-
UCT IN THE MARKETING ACTIVITIES OF AN ENTERPRISE 
The article presents the results of research into the development of strategy and implementation of the concept 
of a new product in the marketing activities of an enterprise, considers the circumstances of the need for new 
products for sustainable economic development of firms. The work substantiates the need for effective long-
term planning of new products, a focused search for new product ideas, the basic conditions for the commer-
cial success of new products 
Keywords: strategy, product design, marketing, new goods. 
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