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Starikova M.S. 
EVALUATION OF EXPECTED PERFORMANCE OF PARTNERSHIP IN BUSINESS  
STRUCTURES 
Currently creating the future markets, presenting business as a portfolio of competencies, the development of 
partnership capital, establishment and strengthening of business cooperation co-benefits become relevant to 
the management of business organizations. The necessity of studying the forms of integration based on part-
nership linked to the increasing role of network forms of organization, which forming logic connected with 
the rational and conservative behavior of their participants, preferring to continue the relationship with a 
proven and reliable partners, not to build new business contact network. It is worth emphasizing the lack of 
methodological bases and external relationship management techniques in a complex and unpredictable en-
vironment. It can be stated that the need for new approaches to the assessment and planning of business in-
teractions exists. Measurement of the expected impact of inter-action orients the business structure in the 
system of business contacts and allows you to take into account the compatibility factors of satisfaction and 
motivation. Optimization strategies to attract and retain partners is based on a differentiated approach to 
different groups of counterparties. In this connection, it is advisable to use a portfolio approach to the analy-
sis of the expected impact of the partnership. 
Key words: partnership, interaction, business structure, the expected performance. 
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